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Department Information 

Annual Updates 

Review & Documentation: 

 

Current year goals & outcomes 
 

Common Department goals: 

1.  Program Review – Pre-Business Transfer (Five-year cycle). 

Outcome: The Business Dept. faculty worked with Katie Daniels and Matt Novakoski on Program 

Review of our Pre-Business Transfer Programs. The following programs were reviewed during 

fall 2018 and winter 2019: 

Pre-Business, AA (General Transfer) 

Pre-Business Administration, AA (WMU) 

Pre-Business, AA (Cornerstone) 

 Program Review documents were submitted by the deadline. 

2.  Review and update courses according to the rotation schedule found in the Business Review 

and Revision Schedule. 

Outcome: Courses were revised according to the rotation schedule documented for 2018-19.  

Our Business Dept. prioritized, worked on, and moved forward with the following 11 course 

revisions in the Curriculog system this 2018-2019 year: 

Courses launched by faculty and approved by Dept. Head: 

BA 105 Entrepreneurship – Felix Pereiro 

BA 106 Starting a Business – Felix Pereiro 

BA 153 Personal Finance – Glenn Gelderloos 

BA 160 Computerized Accounting 1 – Accounting Team 

BA 207 Business Law 1 - Garret Brand 

BA 208 Business Law 2 - Garret Brand 

BA 256 Principles in Accounting 1 - Accounting Team 
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BA 257 Principles in Accounting 2 - Accounting Team 

BA 260 Computerized Accounting 2 - Accounting Team 

BA 282 Organizational Behavior – Ann Alexander 

BA 286 Small Business Management – Felix Pereiro 

3.  Review articulation agreements with four-year partners. Will continue to work with Matt 

Novakoski on course transferability and articulation agreements. 

Outcome: Worked with Matt Novakoski on the following articulation agreements initiated in 

Curriculog for 2018-2019, which are in process: 

Ferris reached out to formalize two agreements--GRCC to FSU Business Administration, 

B.S. (with Concentrations), and GRCC to FSU Business Administration, B.S. (Professional 

Track). 

4.  Recruitment of new member(s) for our advisory committees where we identify gaps. 

Outcome:  We added one new members to our Business Advisory Committee. Corey Ballmer 

joined our team. He is in the supply chain area at Spectrum Health. 

5.  Target advising via Business Café and one-to-one advising. The student advising team will 

continue to provide data on this advising activity. 

Outcome: The Business Café Series is a success. 

2018 Fall Semester Attendance: 

Building a Better Résumé – 12 students 

Who Wants to be a CPA? – 15 students 

Davenport 3 + 1 – 8 students 

Careers in Marketing and Management – 8 students 

Entrepreneurship and Starting Your Own Business – 9 students 

Pursuing a Law-Related Career – 22 students 

Transfer Resources – 38 students 

Careers in Accounting – 1 student 

Academic Pathways – 15 students 
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One Scholarship Application – 9 students 

2018 Winter Semester Attendance: 

Transfer Resource Fair – 35 students 

 

Taxing Careers – 1 student 

 

Turn Your Ideas into Money: MWest Challenge – 7 students 

 

Careers in Accounting – 4 students 

 

Acing the Interview – 6 students 

 

Careers in Marketing and Management – 7 students 

 

Entrepreneurship and Starting Your Own Business – 24 students 

 

Pursuing a Law-Related Career – 29 students 

 

WMU Business Bronco – 2 students 

Career Fair – 41 students 

Supply Chain Operations Management – 7 students 

6.  Continue our membership in the West Michigan Colleges and Universities Group (WMCUG) 

and participate in the MWest Challenge. 

Outcome:  We continued our membership in West Michigan Colleges and Universities Group 

(WMCUG) and participate in the MWest Challenge. 

7.  Implement the Office Administration teach-out plan. Office Administration Program was 

discontinued. Continue to implement teach-out plan that was developed for the office 

administration students so they could complete the program. The success of implementing 

teach-out plan is contingent upon funding a teach out plan coordinator (professor) in this area. 

Professor Ann Alexander will be our lead on the teach-out plan. 

Outcome:  Professor Ann Alexander is leading the implementation of the teach out plan for the 

Office Administration Program. We continue to make progress. 

8.  Implement the Marketing Certificate teach-out plan. Marketing Certificate was discontinued. 

Continue to implement teach-out plan that was developed for the marketing certificate students 

so they could complete the certificate.  
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Outcome:  Professor Felix Pereiro is leading the implementation of the teach out plan for the 

Marketing Certificate. We continue to make progress. 

9.  Create promotional materials for the newly revised Entrepreneurial Certificate. Professor 

Felix Pereiro will be the lead professor. 

Outcome:  We have decided to wait on the revising of the promotional materials. More time 

and resources were devoted to the Meijer Retail Management Certificate. 

 

Other goals:  

MWest Challenge and WMCUG. 

Outcome: WMCUG team fine-tuned the MWest Challenge competition event now using the 

revised three-page executive summary versus the lengthy business plan document. Using the 

new format over the past three years has boosted participation in the event. 

WMCUG team also fine-tuned the MWest Challenge competition format because of budget and 

time constraints, e.g. GVSU. The event used to be a full one-day event. We went to a one-night 

event format. The top eight teams that scored the highest in the written executive summary 

phase went onto to present their full presentations with PowerPoint slides at the April 17, 2019 

competition. A poster and Innovation Showcase (elevator pitch) tier was created for this 

competition. Each college/university selected their top three teams to move forward to the April 

17, 2019 event. These teams each created a poster and made a short 90 second presentation 

without PowerPoint slides. 

Final Competition Agenda: 

4:30 - 5:15 Student & Guest Check In 

5:15 - 7:00 Innovation Showcase Poster Session 
 
7:00 - 7:15 Networking Break 
 
7:15 - 8:30 Finalist Pitch Round 
 
8:30 - 8:50 Judges Deliberation 
 
8:50 - 9:05 Awards & Close 

GRCC student Jake Dabkowski teamed up with Aiden Wysocki, Matthew Veenhoven and 

Jonathan Moroney to pitch their idea for Camper Medication. The team won $4,000 for their 

first-place pitch for a business that would help summer camps handle medications. 

You can see Camp Medication Management’s winning presentation on YouTube.  

https://youtu.be/3A9IRoCeQ90
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“The MWest Challenge was a fantastic experience that allowed me to broaden my horizons, 

receive valuable feedback on our ideas, and see what other amazing things students across 

West Michigan are working on!” Dabkowski said. “There were a lot of great business minds at 

the MWest Challenge, and hearing what they had to say about our idea -- both constructive 

criticism and validation -- will help us moving forward. 

“The challenge also provided us with a platform to be able to spread the word about our idea 

that we are so passionate about, and GRCC has been very supportive of me through that. 

Moving forward, participating in the MWest Challenge has given me the confidence to push 

through the last few years of college and to continue developing our business into becoming a 

reality. The $4,000 gives us a solid start as we work towards our dream of helping summer 

camps throughout the country 

 

 

Three Grand Rapids Community College student teams competed in the Poster/Idea Pitch 
Round at the MWest Challenge competition. 

Healthy Vines – Njuguna Gathungu 
Healthy Vines is a farm to table organic restaurant. 
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Healing Nails – Kalyssa Fischer 
Healing Nails helps heal broken and damaged nails and helps make the nails look and feel 
stronger and healthier. 

 
Chrissy's Delightful Sweets n' Treats – Jana Gryzan 
Chrissy's bakery is a unique bakery concept. 
 

 

 Retail Management Certificate (RMC) & Meijer 

Assistant Professor Jennifer Knauf is our lead on this initiative. Assistant Professor Jennifer 

Knauf, Professor Felix Pereiro, and Associate Dean Pamela Miller met with Meijer executives 

during the fall 2018 and winter 2019 semesters to plan the coordination and implementation of 

this certificate for Meijer employees. Several other departments throughout GRCC also assisted 

in this effort. The first co-hort is scheduled for fall 2019 semester. Promotional materials were 

developed to support this certificate. 

 

Supply Chain Operations Management Certificate 

Assistant Professor Matheta Righa is our lead on this initiative. BA 175 Supply Chain 

Management is an existing course.  BA 274 Production and Inventory Management and BA 278 

Transportation and Logistics were developed. Promotional materials were developed to support 

this certificate. 

 

Departmental Professional Development  

 

In this section, please provide details about your department’s emphasis for professional 

development during this year. Please limit your response to the space provided in the text box 

below.  

The Business Dept. faculty worked with Katie Daniels and Matt Novakoski on Program Review 

training and work sessions during the fall 2018 and winter 2019 semesters regarding our Pre-

Business Transfer Programs.  
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Departmental Advising Plan & Outcomes  

In this section, please describe your department’s advising plan and outcomes for this year. 

Please limit your response to the space provided in the text boxes below. 

1.  Continue to provide one-on-one student advising during office hours and classroom 

meetings.  

2.  Business Café series at our Business Lab approx. once a month during the fall 2018 and 

winter 2019 semesters. Sessions will be approx. one hour in duration. Session topics will vary.  

Outcome: 

Our current Business Department Academic Advising Plan consists of two activities which are 

advising students one-on-one on an as-needed basis and the Business Café Series held during 

both the fall and winter semesters.  

Our current plan is proving to be more effective as more and more students are taking 
advantage of one-on-one opportunities with our professors. 

The focus of advising centered on career advice and also helping students sort through college 
transfer options and how to go about choosing a college. We suggested that they make an 
appointment with the department head at the colleges they were considering. Also suggested 
that they meet with professors in the area they wished to study for their career. Also suggested 
that, if possible, they sit in and observe a course in session to get a better sense of what actually 
takes place in the classroom. 

The Business Café Series was well received by our students during the fall and winter semesters. 
Details provided in the Current Year Goals & Outcomes #5. 

Program Accreditation Updates 

In this section, please provide details regarding any program accreditation or re-accreditation 

that occurred this past year, if applicable.  Please limit your response to the space provided in 

the text boxes below. 

We did not have any this past year. 

Learning Outcomes Assessment Data & Findings on Past Year’s Projects  

In this section, please summarize your department’s assessment work for this year, outlining the 

Program Learning Outcomes (PLOs) or Institutional Learning Outcomes (ILOs) assessed, the 

assessment measure, the findings, and the improvements planned based on the findings.  Please 

limit your response to the space provided in the text boxes below. Please see our Department 

Annual Assessment document. 

Please see Program Learning Outcomes spreadsheets that are attached to our plan. 
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Part II: Plan for Upcoming Year 

Part II is intended to provide a guide for your department’s plans for the upcoming year with regards 

to the following: Operational Goals and/or Plans, Curriculum Goals and/or Plans, Learning Outcomes 

Assessment Plans, and Advising Plans.  When answering the questions or completing the sections 

below, please consider the main points/highlights of each category. 

A. Operational Goals and/or Plans 

What are your departmental goals and plans for 2019-2020 

Goals are contingent upon approval of our funding and release time requests.  

The Department reserves the right to change the goals. 

1.  Continue to work on Program Review, e.g. Pre-Business Programs, with Katie Daniels and 

Matthew Novakoski. We will be entering the information we worked-on during last year 

regarding the Pre-Business General Transfer degree into Curriculog. 

2.  Review and update courses according to the course rotation schedule found in the Business 

Review and Revision Schedule provided by Sheila Jones. 

3.  Review articulation agreements with four-year partners. Will continue to work with Matt 

Novakoski on course transferability and articulation agreements. 

4.  Continue recruitment of new members for our advisory committees where we identify gaps. 

5.  Target advising via Business Café Series and one-to-one advising.  

6.  Continue our membership in the West Michigan Colleges and Universities Group (WMCUG) 

and participate in the MWest Challenge. We will be exploring the possibility of hosting the April 

2020 MWest Challenge event at GRCC. 

7.  Continue to implement the Office Administration teach-out plan. Office Administration 

Program was discontinued. Continue to implement teach-out plan that was developed for the 

office administration students so they could complete the program. The success of 

implementing teach-out plan is contingent upon funding a teach-out plan coordinator 

(professor) in this area. Professor Ann Alexander will be our lead on the teach-out plan. 

8.  Continue to implement the Marketing Certificate teach-out plan. Marketing Certificate was 

discontinued. Continue to implement teach-out plan that was developed for the marketing 

certificate students so they could complete the certificate. Professor Felix Pereiro will be our 

lead on the teach-out plan. 

9.  Create promotional materials for the newly revised Entrepreneurial Certificate. Professor 

Felix Pereiro will be the lead professor. 
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10.  Retail Management Certificate and Meijer Corporation. Assistant Professor Jennifer Knauf 

will be the lead professor. The fall 2019 semester will see the first co-hort of Meijer employees 

entering the RMC courses. 

 

What new information from external sources has influenced your planning for next year? 

 None. 

 

Are your goals targeting any Perkins or Key Performance indicators?  If yes, please explain. 

None. 

 

What resources do you need to accomplish your departmental goals for the upcoming year? 

Business Café Series 

We will need funding from our Business Dept. account to continue our Business Café Series in 

the Business Lab. 

WMCUG & MWest Challenge 

We will need funding from our Business Dept. account to continue our participation in WMCUG 

and MWest Challenge. Membership fee for WMCUG has been $1500 in previous years although 

that amount might increase for this year depending upon the new budget being worked on. 

We will also need additional funding to cover the costs associated with hosting the MWest 

Challenge event at GRCC. Costs to be determined for ATC building and rooms, security, parking, 

audio & visual equipment, catering (food & beverage), promotional material, big checks, etc. 

 

Do you need support from other departments to accomplish these goals?  If yes, please explain. 

 Program Review 

Need support from Katie Daniels, Matthew Novakoski, Deb DeWent, and Sheila Jones, 

Instructional Support Department. We will be entering the Pre-Business General Transfer 

Degree information we worked on during last year into the Curriculog system. 
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Course Revisions & Curriculum 

Need support from Katie Daniels, Matthew Novakoski, and Sheila Jones, Instructional Support 

Dept. 

 

Articulation and Transfer Agreements 

Need support from Matt Novakoski and Sheila Jones, Instructional Support Dept. 

 

Marketing & Promotion 

Will need support from marketing, advertising, communication, and printing areas to assist in  

promoting the Business Dept. programs and initiatives. 

 

 

Distance Learning 

 

We need support from Bill Knapp, Distance Learning and Instructional Technologies Dept. for 

technological support for our distance learning (Blackboard) and face-to-face courses and 

classes.   

 

 

Perkins 

 

We need support from Institutional Research and Planning 

(IRP), for understanding and interpretation of Perkins and other student data.  

 

 

Do you need professional development in order to accomplish these goals?  If yes, please explain.  

We will continue to hold professional development for the Business Dept. during fall and winter 

semesters. 

We need continued support for our individual Perkins based funding. 
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For each of your departmental goals/plans/projects, please list the name of the lead faculty member(s) 

involved. 

Program Review – Pre-Business General Transfer Program - Curriculog 

Inputting Information into Curriculog - Professor Felix Pereiro along with the 

help from Katie Daniels, Matthew Novakoski, Deb DeWent, and Sheila Jones. 

Course Review and Revision – Professor Felix Pereiro 

Articulation and Transfer Agreements – Professor Felix Pereiro 

Recruitment of New Members to Advisory Team – All business faculty 

Business Café Series – Assistant Professor Mark Jasonowicz 

WMCUG & MWest Challenge – Professor Felix Pereiro 

Office Administration Teach-Out Implementation – Professor Ann Alexander 

Marketing Certificate Teach-Out Implementation – Professor Felix Pereiro 

Entrepreneurial Certificate Promotion – Professor Felix Pereiro 

Retail Management Certificate & Meijer Corporation – Professor Jennifer Knauf 

 

For each of your departmental goals/plans/projects, please provide a brief timeline for completion. 

Program Review – Approx. January 31, 2020 

Course Review and Revision – Approx. January 31, 2020 

Articulation and Transfer Agreements – Continuous Process throughout the year. 

Recruitment of New Members to Advisory Team – Approx. Sept. 2019 and throughout the year. 

Business Café Series – Continuous Process throughout the year. 

WMCUG & MWest Challenge – Approx. April 15, 2020. Continuous Process throughout the year. 

Entrepreneurial Certificate Promotional Materials – Approx. May 31, 2020 

Office Administration Teach-Out Implementation – Approx. April 2020 and throughout the year. 

Marketing Certificate Teach-Out Implementation – Approx. April 2020 and throughout the year. 

Retail Management Certificate & Meijer Corporation – Approx. April 2020 and throughout the 

year. 
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B. Curriculum Goals and/or Plans  

What are your departmental curriculum development goals and plans for 2019-2020? 

Curriculum development work will be discussed as we move through the year. 

 

Review of Department’s Curriculum Transferability  

Please note: this section should be completed by all SAS Departments, Business, and CIS.  

Using transferability data provided by Instructional Support, please summarize your perceptions of how 

courses in your department transfer to our four-year university partners and how this understanding 

will impact your curriculum goals for the upcoming year. 

With the help of Matt Novakoski and Sheila Jones, Instructional Support Dept. our Articulation 

and Transfer Agreements work well between GRCC and our colleges and universities partners. 

We have established healthy relationships with our college and university partners. 

 

What new information from external sources has influenced your curriculum development planning for 

next year? 

See Program Review findings for A.B. Programs and Certificates. 

 

Are your curriculum development goals targeting any Perkins or Key Performance Indicators?  If yes, 

please explain.  

None. 

 

What resources do you need to accomplish these curriculum development goals? 

None. 

 

Do you need support from other departments to accomplish these curriculum development goals?  If 

yes, please explain. 

Support to be discussed as we move input information regarding the Pre-Business General 

Transfer Degree into Curriculog. 

Need support from Katie Daniels, Matthew Novakoski, Deb DeWent, and Sheila Jones, 

Instructional Support Dept. 
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For each of your departmental curriculum development goals/plans/projects, please list the name of the 

lead faculty member(s) involved. 

None at this time. 

For each of your departmental curriculum development goals/plans/projects, please provide a brief 

timeline for completion. 

None at this time. 

 

C. Learning Outcomes Assessment Plan for 2019-2020 

In this section, please outline your department’s plan for learning outcomes assessment work for the 

upcoming academic year, outlining the Program Learning Outcomes (PLOs) or Institutional Learning 

Outcomes (ILOs) that will be assessed as well as the assessment instruments/measure that will be used.  

Please limit your response to the space provided in the text boxes below. 

We will work with Katie Daniels during the fall 2019 & winter 2020 on PLOs and ILOs. 

Please see Program Learning Outcomes spreadsheets that are attached to our plan. 

Please see Program Assessment Plans in Program Review documents for A.B. Programs and 

Certificates. 

 

D. Departmental Advising Plan for 2019-20 

In this section, please outline your department’s advising plan for the upcoming academic year.  Please 

limit your response to the space provided in the text box below. 

Continue to provide one-on-one student advising during office hours and classroom meetings.  

Business Café series at our Business Lab approx. once a month during the fall 2019 and winter 

2020 semesters. Sessions will be approx. one hour in duration. Session topics will vary. 
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Part III: 2018-19 Faculty & Staff Accomplishments/Awards 

Part III is intended to provide a space to share the accomplishments, awards, and/or accolades 

achieved by faculty and staff in your department during the course of this past year. 

Ann Alexander  

Coordinated Office Administration Teachout and advised OA students. 

Served as Business Department representative and Executive Committee member for AGC. 

Served on committees including Mandatory FYE Review, CAP 2.2, Curriculog Process Review, 

and Business Pathways. 

Served on two tenure/promotion review teams. 

Staffed the GRCC Open House November 2018.  

Acted as patient for GRCC nursing students. 

Attended Management and Organizational Behavior Teaching Society conference in June 2018. 

Attended and presented at Association for Business Communication Conference in October 
2018. 

Delivered two sessions (Building a Better Résumé and Acing the Interview) for the Business Café 
series. 

Reviewed student résumés at Rock the Interview. 

Collaborated with Julie Earhart from Student Employment Services to promote jobs for Business 
students and hold a Business Career Fair.   

Richard Barnhart 

Faculty Council Rep for the Business Department. 

Hosted session “Davenport University 3 + 1” Fall Semester and “Western Michigan University 
Bronco Business” Winter Semester part of the Business Café Series. 

Attended Lilly Conference for Higher Education Fall Semester.  

Represented GRCC on the Rockford High School Business Advisory Committee. 
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Garret Brand  

Served on (and Chaired) the Distance Learning Faculty Advisory Board (DLFAB).  

Served on CAP 1.2.3 - Online Student Success.  

Served on a team that considered Accessibility in Blackboard 

Participated in our department's Business Cafe series (fall and winter Semesters). I coordinated 

and facilitated sessions on Pursuing a Law-Related Career. 

Completed the Quality Matters training on using the Rubric, Improving Online Courses and Peer 

Reviewer. 

Glenn Gelderloos  

 
Hosted a Business Cafe session titled Marketing and Management Careers—Opportunities with 

Professor Felix Pereiro. 

Participated in multiple Webinars on Personal Financial Planning to enhance our course 

materials. 

Served on the advisory subcommittee. 

 
Mark Jasonowicz 

 

Met with Challenge Scholars from Union High School advising on accounting career 
opportunities and the GRCC business career pathway. 
 
Coordinated with the Michigan Association of CPAs in “Pinking Up the Town.” This project has 
students decorating  pink ribbons that are used to line the race path Detroit's Susan G. Komen 
Race for the Cure©.  Students in my classes decorated over 60 ribbons for this event. 
 
Held two advising sessions (“Who Wants to be a CPA” and “Taxing Careers”) for students to 
discuss accounting careers and answer student questions. 
 
In conjunction with Rick Barnhart developed BA 256 as an online course. 
 
Completed tax returns for two not for profit organizations. 
 
Participated in the fall 2018 Raider Rally. 
 
Completed class observations of three adjunct professors. 
 
Participated in the Business Department program review. 
 
Served on the Business Pathway Committee. 
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Worked with other accounting faculty to revise four accounting classes (BA 256, BA 257, BA 160 
and BA 260) in Curriculog.  

Jennifer Knauf 

 
Hosted two accounting sessions during the Business Cafe Series (fall and winter) 
 
Member of the Business Advisory Committee 
 
Goal leader for SLT 
 
Faculty lead for the Retail Management Certificate. 

 

Felix Pereiro 

 
Served as Business Department Chair. Provided all work requested of our Business Department. 
Met all deadlines established. All projects were completed before or on schedule and at or 
under budget. 
 
Worked over 72 hours on the following College Service Teams: 
 
Strategic Leadership Team (SLT). 
Strategic Leadership Team Budget Committee (SLTBC). 
School of Workforce Development Team (SWDT) 
Workforce and Education Team (WET) 
Academic Governing Council (AGC) 
 
Worked with our Business Dept. Team and Katie Daniels on our Program Review.  
Program Review is on a five-year cycle. 
Worked on three Pre-Business Transfer Programs: 
 

Pre-Business, AA (General Transfer) 

Pre-Business Administration, AA (WMU) 

Pre-Business, AA (Cornerstone) 

Worked with Associate Dean Pam Miller on the Year-Long Schedule. 

Participated in the Alpha Beta Omega (ABO) as one of their coaches/mentors. 

Worked on articulation and transfer agreements. 

Worked with our Business Dept. Team and Katie Daniels on the discontinuation process for the 
Office Administration Degree and the Marketing Certificate.  
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Worked with student entrepreneurs on developing their new venture and business ideas. 

Led Business Department in course revisions.  We revised eleven courses this year as well as 
discontinued all the fashion/merchandising courses.  I revised three courses BA 105, BA 106, and 
BA 286. 

 
Participated in five sessions within the Business Café Series. I provided one to one and half-hour 
presentations, which included Q & A.  Sessions: Careers in Marketing and Management, 
Entrepreneurship and Starting Your Own Business, and MWest Challenge. 
 
Led the fall 2018 and spring 2019 Open Houses for the Business Department. This was a 
recruitment event designed for potential high school students.  These events attract between 
350 and 450 students and their families each semester. 

 
Worked on the continual improvement and updating of our Business Department website 
throughout the year. 

 
GRCC representative to the West Michigan Colleges and Universities Group (WMCUG) 
responsible for encouraging entrepreneurship in West Michigan. WMCUG is responsible for 
planning, promoting, and hosting MWest Challenge. I participated in all the meetings 
throughout the year. Meetings were held once a month at the different colleges and universities 
throughout West Michigan. Nine West Michigan colleges and universities are members of 
WMCUG. 
 
Served as the marketing lead at GRCC in developing promotional and integrated 
communications materials used to attractive and increase enrollment of GRCC students in this 
year’s MWest Challenge competition. I also helped write the press release and provided photos 
of our students that participated this year at MWest Challenge to the Communications 
Department. This information was used in their communications, i.e. social media, Facebook, 
GRCC Today, GRCC website, etc. 
 
We developed a new format for participating in MWest Challenge this year. Each college 
selected three teams to participate in the Idea Pitch Competition. Three GRCC teams 
participated at MWest Challenge this year. I provided advice for participants. 
 
Worked on the Guide Pathways for the Business Department Programs with the Guided 
Pathways team, i.e. Jennifer Batten, Katie Daniels, Pam Miller, Vikki Cooper, and Patrick Kamau. 

Worked on the Guide Pathways promotional materials for the Business Department Programs 
with the Guided Pathways team, i.e. Jennifer Batten, Katie Daniels, Pam Miller, Vikki Cooper, 
and Patrick Kamau. 

Chaired one Portfolio Review Committees (Nikki Banks). 

Mentored adjunct faculty. 
 
I provided four classroom and/or online class observations for the following faculty: 
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  Mark Jasonowicz (classroom observation) 

  Richard Barnhart (online classroom observation) 

Glenn Gelderloos (online classroom observation) 

Ann Alexander (online classroom observation) 

 The classroom observations totaled approx. 8 hours of work. 

Continued my yearly contribution with the Business Dept. to stock the GRCC Food Pantry. 
 
Served on the Business Dept. Advisory Committee. 

Led the development and submittal of the 2017-2018 Year End Plan to Dr. Mansfield. 

 

Matheta Righa 

Information Requested. Not Yet Received. 

 

Brent Spitler 

Information Requested. Not Yet Received. 

 
Jeffrey Spoelman 
Information Requested. Not Yet Received. 

 

Myriah Willams 
 

GRCC Faculty & Staff Centennial Scholarship evaluation committee.  

Critical Issues in Education Conference Winter of 2019.  

Support Staff Professional Development (SSPD) Grant Recipient to attend the Native American 

Student Advocacy Institute June 2019.  

Recipient of Benham Service-Learning Award for faculty/staff, winter 2019. 

NASO won “Best Event” on campus for More Than a Word, Documentary and Discussion Panel 

2019.  

Collaborative of Tribal Higher Education in Michigan (C-THEM) grant member 2018-Current. 
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Brian Daily 

 
GRCC Faculty & Staff Centennial Scholarship evaluation committee member 
 
GRCC Strategic Leadership Team member 
 
2018 GRCC Excellence in Education Award recipient 

 

Thank you for completing this report.  Please submit to your Dean via email. 


